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Economic Reality Program For High School
Students Seeks Business Volunteers
Bite of Reality, an innovative
program designed to help teenagers
survive the fiscal realities of the real
world, needs volunteers.
Co-sponsored by Top Speed Data
Communications, Redwood Credit
Union and the RMJ Foundation
in cooperation with Petaluma city
high schools. The financial literacy
program allows high school students
to simulate a career, an income, a
family and then make choices on how
to spend their money.
The first event is Wednesday,
November 19 from 8:30 – 11:30 at
Petaluma High School multi-purpose
room and will involve students

from Carpe Diem, Cross Roads and
Sonoma Mountain Continuation
schools. Programs for Petaluma
High, Casa Grande, and San Antonio/
Valley Oaks will follow in the spring.
Bite of Reality is designed to teach
high school students about the
financial realities of the real world.
First reviewing how to write a check
or how a debit card works and how to
utilize a transaction register, students
are then given a new identity: a
career, income, spouse, and his/
her income, child(ren) and debt.
They must then utilize the income
available to their “family” to eight
different stations including housing,

food, transportation, childcare, etc.
What if the students spend more
than they earn and can’t make
ends meet? Great! This is a safe
environment in which they can
experience how easy it can be to
overspend. If that happens, they
must go to a 9th station; the credit
union. Here the students can get
some counseling as to whether what
they purchased is a need or a want
and how they might be better able to
meet their needs while staying within
spending limits.
Most have no idea the real costs
behind housing, food, child care and
everything else that makes life as they

know it possible. Bite of Reality can
be a great start to grounding students
in the financial realities that they will
soon be experiencing.
No experience necessary as
volunteers will be helping students
as they progress through eight “life
stations” like housing, transportation,
day care, etc.
Volunteer orientation begins
at 8:30 am and the program will
be done by 11:30 am. Eight more
volunteers are needed for the
November program, and about 60
will be needed for each of the three
high schools in the spring.

Reporting the News
At News@Noon
An in-depth discussion of gathering
and reporting the news in Sonoma
County will highlight the November
edition of First Friday News@Noon.
The program takes place with a
buffet lunch on November 7 at Sally
Tomatoes in Rohnert Park.

The format will allow for interaction
and dialogue between the panelists
and the audience.

Representatives of the Argus
Courier, Press Democrat, and county
radio stations will constitute a round
table to discuss news generated by
local institutions and reported by
journalists.

Charge for the buffet lunch is
$20 for members & $25 for nonmembers. Reservations are required:
phone 762-2785.

Sally Tomatoes, also the sponsor of
the First Friday event, is on Valley
House Drive, accessed off Petaluma
Hill Road just north of Penngrove.

Also on the program is recognition
of new members and a raffle drawing.

All the candidates for city offices were on hand for the Chamber’s candidates
night event at the Sheraton. Pictured L to R are city council candidates:
incumbent Teresa Barrett, challengers Ken Quinto, David King and Janice
Cader-Thompson, incumbent Chris Albertson, moderator Tom Joynt, and
mayor candidates: incumbent David Glass and challenger Mike Harris.

This is a combined issue for November/December 2014. Look for our next issue in January 2015. Happy Holidays!
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Daniel Canales
Health Markets Insurance Agency
As a Petaluma Chamber member
and Ambassador for the past 16 years,
Daniel has definitely become one of the
cornerstone sages of the organization.
As an independent HealthMarkets
Insurance Agency agent, Daniel feels
he is keeping in touch with the pulse of
the Petaluma community through his
active participation in the numerous
Chamber outreach events.
When Daniel first moved to
Petaluma in 1994, he quickly realized
that his commute to his job kept
him out of touch with Petaluma.
Wanting to become a part of his
newly adopted hometown, he took
advantage of a career change working
in independent insurance in 1998
and joined the Chamber. Daniel
found that a Petaluma Chamber of
Commerce membership afforded
him the ideal exposure to community
business leaders while at the same
time being the perfect vehicle for
community involvement. Jumping
right in with his membership, Daniel
also quickly became an Ambassador.
“Being an Ambassador focuses my
attention on the Chamber mission
and events, and it makes me more
accountable,” Daniel notes. “While
being a member keeps me in
touch with the Petaluma business
community, being an Ambassador
is a way that I can give back to the
community because I get personally
involved.” Ambassadors are integral
parts of what the Chamber fondly
refers to as the “meet, great, and eat”
committee, and Daniel has further
honed his reputation and skills as
“the unofficial chamber bartender”
he remarked.
The

insurance

industry

has

Chamber Committees
Call 762-2785 for more info.

changed greatly since Daniel first
began in the business over 16 years
ago. Originally focused on working
with small business owners with help
in accessing corporate insurance
benefits, Daniel can now help anyone
apply for health insurance through
Covered California or directly with an
insurance company since the advent
of HealthCare reform. Although
individuals can also apply on their
own through Covered California,
employing the assistance of a
licensed agent like Daniel can reap
huge benefits, and at no additional
cost. As many of Daniel’s clients
become older and desire to protect
their medical insurance needs, Daniel
is very knowledgeable in helping
senior clients apply and renew
their medicare coverage through
supplemental insurance, advantage
plans, and prescription coverage.

President
W. Thomas Griffith, CIC, 766-2282
Ramatici Insurance, Inc.
tom@ramaticiins.com
First Vice President
Dan Ancheta*, 781-2207
Bank of Marin
danancheta@bankofmarin.com

Daniel Canales

want to get more involved but are
not sure what is a good fit for them.
Daniel is proud to say that two former
Ambassadors, Les Villanyi and Katie
Kerns, went on to serve as Board
Presidents.
The committee is always looking for
Chamber Members who are reliable,
want to have fun and like to meet
people. The committee meets the first
Tuesday of the month at 7:30 a.m. at
Pongo’s Kitchen & Tap, 701 Sonoma
Mtn. Parkway.
• J
 im Alexander, Financial
Consultant, Co-Chair

At HealthMarkets Insurance
Agency, Daniel works with several
not-for-profit associations that allow
micro-business owners the buying
power to access corporate insurance
benefits for families and individuals.
A veteran in the insurance industry
afforded by his over 16 years’
experience, Daniel Canales offers
clients tailor-made solutions for
medical, supplemental, dental, and
vision insurance plans with the
carrier that best fits specific needs
and budgets. “As an Ambassador
and Chamber member,” says Daniel,
“I can get the word out to Petaluma
residents of how I can help them
through my business, and how to
become involved members of this
community.”

• D
 aniel Canales, HealthMarkets,
Co-Chair

The Ambassador Committee is a
geat starting point for members who

• M
 ary Lynn Bartholomew. Nelson
Staffing

Business/Education
Dennis Hardle, 763-5348
Hardle and Company

Petaluma Young
Professionals Network
Ciera Pratt, 559-7588
Petaluma Health Center

• S
 hari Bennett-Jackson, Press
Democrat

Second Vice President
Todd Mendoza*, 769-4303
Coldwell Banker Residential Brokerage
tmendoza@cbnorcal.com
Treasurer
Elece Hempel*, 765-8488
Petaluma People Services Center
elece@petalumapeople.org
Immediate Past President
Tony Sarno*, 415-785-2789
Cushman & Wakefield of California
tony.sarno@cushwake.com
DIRECTORS
Annie Davis, 241-9190
World Centric
annied@worldcentric.org
Katie Kerns Davis*, 321-2574
PG&E
kmkz@pge.com
Noah Jacobson, 595-6555
Jocobson & Breen Wealth Management, LLC
noah@jacobsonbreen.com
Judy James*, 280-5427
Comcast
judy.james@comcast.net

• G
 ail Cardaropoli, Rotary Club of
Petaluma

W. Thom Knudson*, 763-1911
Behrens, Nelson & Knudson
wtknudson@bnklaw.net

• Billy Gee, Great Pacific Packaging

Michelle Law, 307-6526
TelePacific Communications
mlaw@telepacific.com

• Jean Gee, Quality Inn
• C
 arol Ann Matthies, Massage Envy
Spa
• Gisele Rue, Small Biz Help 4 You
• E
 sther Schau, Travel Tours
Vacation/Travel Consultant
• K
 athleen Stafford, Pongo’s Kitchen
& Tap
• Latasha Wallace, K2GC

Agri-Business
Cara Parlato, 283-3247
Sonoma-Marin Fairgrounds &
Event Center

Economic Development
Dan Ancheta, 781-2207
Bank of Marin

Ambassadors
Daniel Canales, 707-888-5350
HealthMarkets

Government Affairs
Wayne Leach, (415) 883-9850
CSW/Stuber-Stroeh Engineering Group

Women in Business
Rebecca G. Kagin, 765-1111
Law Offices of Rebecca G. Kagin

Jim Alexander, 762-2818
Financial Consultant

Leadership Petaluma Program
Call the Chamber for info, 762-2785

Bonnie Koagedal, 480-6224
Keller Williams Realty

First Friday News @ Noon
Call the Chamber for info, 762-2785

Wayne Leach*, 795-4764
CSW/Stuber-Stroeh Engineering Group
waynel@cswst2.com
Richard Marzo*, 763-1515
Lace House Linens
richard@lacehouselinens.com
Shelly Moller, 763-3006
Edward Jones
shelly.moller@edwardjones.com

CHAMBER STAFF
762-2785 • Fax 762-4721
pacc@petalumachamber.com
www.petalumachamber.com
Onita Pellegrini*, CEO
Sue Turek, Bookkeeper
Daniella Ellicott*, Member Services
Marsha Trent, Office Assistant
* Leadership Petaluma Graduates
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Commentary

Chamber Board
Supports
SRJC Bond
Ballot Measure
The Petaluma Chamber of
Commerce Board of Directors has
voted to support Measure H, the
$410 million bond measure for Santa
Rosa Junior College.
Last month, the Board also voted to
support Measure Q, the one cent sales
tax for the City of Petaluma. Both
Board decisions were made following
intensive review by the Chamber’s
Government Affairs Committee (GAC).
The GAC recommended in favor of
supporting the measure after meeting
with Superintendent Frank Chong,
Petaluma Campus VP Jane Saldana
Talley, and SRJC Board member
Kathleen Doyle.
The committee felt, and the Board
concurred, that SRJC is a key player
in educating the workforce in Sonoma
County, proving a number of job
training and certificate programs. In
addition, the SRJC Petaluma campus
has proven to be an outstanding asset
to the local business community.
Most current funding to the SRJC
goes for salaries, operations and
maintenance, with little available for
capital improvements, which need to
be supported from bond programs.
The State funds that are available
need to be leveraged through
matching funds.

President’s Message

When You Vote, Business
Issues Are Very Important
Our election is just around the

As a matter of policy, the Petaluma

corner, so if you are one of those

Area Chamber of Commerce does

voters who have not voted yet, I urge

not endorse or recommend specific

you to do so by Election Day.

candidates for election. This is a long

The Petaluma business community
has for the most part been fortunate
to have local elected officials who,
though they may not be aggressively
pro-business, nevertheless appreciate

standing policy. On the other hand,

By Tom Griffith,
President,
Petaluma Area
Chamber of
Commerce

the Chamber does take positions
on issues, and often becomes open
and strongly outspoken advocates or

play, and get essential professional

opponents for those issues.

community services close to home.

the fact that local businesses are an

For more than a decade the

We don’t arrive at our positions

The bond measure would help
finance the following:

essential component in our municipal

Chamber has fought hard to correct

lightly, but do so only after careful

the fact that our retail community

scrutiny and analysis by members

• Modernize facilities and technology

the quality of life we all enjoy.

was vastly inadequate to serve the

with essential expertise in these

shopping needs of our citizenry. Now,

matters.

• P
rovide technologically advanced
classrooms and equipment
• E
 nable career education in welding,
auto mechanics, building trades,
computer science.
• E

arthquake
buildings

retrofits

for

all

structure, and a vital contributor to

This has not always been the case

with the Target and Friedman centers

in the past, and most certainly is

open and operating, we see that goal

not guaranteed to be the case in the

being realized.

future.
That is why it is so important for

In years past, we have always had
elected officials who support issues

For several decades, the Chamber
has fought hard to get the Rainier

the Chamber considers to be vital,
and officials who do not. I ask our

each of us to be informed about

Avenue

connector

members, when they cast their votes,

• Modernize job training centers

where candidates stand on important

completed. Our inadequate trans-

to consider where candidates have

• Upgrade laboratories

issues, where they have stood in the

portation infrastructure has long

been in the past, and where they

past, and what they expect to do to

been a deterrent to the creation of an

expect to be in the future, on issues

fix problems the business community

economically sustainable community

the Chamber deems to be relevant for

feels needs to be fixed.

where citizens can work, shop,

a healthy economy.

• E

xpand math and science
classrooms for biology, chemistry
Continued on page 12

cross-town
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New Report Presents 2014
County Economy Snapshot
The Sonoma County Economic
Development Board (EDB) has
released the 2014 Sonoma County
Indicators Unabridged Edition. The
indicators chosen for this year’s report
focus on the connections between our
economy and community, measuring
our progress, and benchmarking our
performance to similar counties in
California.
The report has been updated and
expanded since the publication of an
abridged edition in January 2014, in
an effort to provide the most current

and comprehensive annual data.
The
report
features
a
“competitiveness index” section
intended to measure regional
competitiveness not only by
economic elements but through
the region’s quality of life and how
the region supports innovation.
The “Quality of Place Index” and
“Innovative Environment Index”
were created to measure these types
of competitiveness.
Some highlights and challenges in
this report include:
• C
 limate and high quality of life
shown thorough the high scores on
the Innovative Environment Index
and the Quality of Place Index,
respectively.
• T
 he seasonally unadjusted unemployment rate for Sonoma County
was 5.3% in April 2014, a five-year
low and below both the state wide
and national averages. Job growth
in Sonoma County was 4.3% from
March 2013 to 2014, placing it 2nd
among competing counties and 8th
out of all counties in California.

• S
 onoma County is leading the way
in many environmental metrics,
and providing other regions
with examples of responsible
environmental stewardship as we
grow.
• T
ourism indicators are overwhelmingly positive. Sonoma
County’s tourism industry added
790 jobs, or by about 4% from 201112. Revenue from the transient
occupancy tax (TOT) totaled $27
million in 2013, an all-time high
for Sonoma County. Together,
state and local taxes
generated by visitors
totaled $97.3 million
in 2012.
Readers can delve
further into these
issues by contacting
the agencies and
organizations listed
throughout the report,
and by visiting the
EDB’s website, www.
sonomaedb.org. This
annual assessment of
our region’s economic
progress is meant
to help guide discussions by local
business, government, community
and workforce leaders regarding
strategies for shaping our region’s
economic future.
Several excerpts from the report
follow:
Tourism Spending: Sonoma
County had the fourth-largest
destination spending among comparable counties in 2012. The value of

destination
spending
in
Sonoma County
in 2011 was $1.6
billion. This is an
8% increase in
total destination
spending from
2011. This growth
in spending is a
strong indicator
of a recovering
economy
and
i n c r e a s e d
tourism.
Agriculture:
Between 2011
and 2012, fruit
and nut crop production value
increased by 65.6%. This was offset
by the decreased
production of vegetable crops, field
crops and livestock
and poultry products. Surprisingly,
only 6% of Sonoma
County’s one million acres of land
are dedicated to
grapes.
TOT: Tourism is
a significant source
of tax revenue for
local governments.
Total
visitor
generated
local
taxes, including
TOT, in 2012 were
an estimated $34.1 million. Visitorgenerated tax receipts create a source
of revenue for the state, contributing

approximately $63.2 million in 2012.
Sonoma

County

ranks

fourth

among comparable counties in
visitor-generated tax receipts. The
Continued on next page
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Economy

Continued from page 5

success of these counties shows the
growing strength of the travel and
tourism industry as the economy
continues to recover from the 20082009 downturn
Job Growth. Over the past year
Sonoma County has experienced job
growth that is almost double the state
average. From March 2013 to March
2014, Sonoma County had a job
growth of 4.3%, ranking 8th among
all counties in California.

Crime. The property crime rate in
Sonoma County has decreased 11%
during the four years between 2008
and 2012. During this same time
period, the violent crime rate has
decreased 13%.
Payroll. There has been steady,
positive payroll growth from 2009 to
2012 and total payrolls have grown
13.5% from 2002 to 2012. Sonoma
County had the third highest payroll
growth rate among comparable
regions with an increase of 5.7%.
Jobs. Sonoma County’s unemployment rate was 5.3% in April 2014,
one of the lowest in five years, and
below average among comparable
regions. The county’s unemployment
rate has historically been better than
the state and national rates, and in
April 2014, the unemployment rate
was 0.6 percentage points below the
nation
Transportation. Air traffic
resumed to and from Sonoma
County in 2007 after a five-year
interim period. Horizon Air traffic
at the STS Airport totaled 227,998
passengers in 2013, the largest year
by passenger volume, and an increase
of 6.6% from the year before. Most
passengers traveled to and from Los
Angeles International Airport (LAX),
followed by Seattle, Portland, then

Las Vegas.
Commute patterns indicate that
almost 40,000 Sonoma County
residents travel outside the county
for work each day. In 2012, 36,842
Sonoma County residents commuted
to other counties daily, whereas
662 residents commuted outside of
California for work. The majority,
188,281, however worked within
Sonoma County.
In 2012, roughly 75% of Sonoma
County residents drove their vehicles
alone to work, with an average
commute time of 25.4 minutes.
Health Insurance. The California
Health Interview Survey reported
88% of Sonoma County’s population
had health insurance in 2012. By
race, Asian and white populations
were over 80% insured. Growing
populations including Hispanics
and American Indians show lower
percentages of coverage than both

the county and state
average.
Sonoma County is
above the California
average percentage
of people insured.
From
2000
to
2012, there has
been an increase
in
the
number
of physicians in
Sonoma County by
9.8%, compared to
California which has
had an 18% increase
in
number
of
physicians by 2012. However, our
ratio of people per physician is better
than California’s rate over the past 12
years.
Aging. Demographic projections
from 2010-2060 show that there
will be a dramatic increase in older
populations over the age of 65 years

old, indicating a growth in the
retirees and an increasing number of
jobs that will need to be filled. There
will be approximately a 20% increase
in youth which will be particularly
evident within the Hispanic
community which is projected to
grow by nearly 50% by 2050.
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2014 PACC Business Expo
PHOTOS: JOAN BUNN
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New Arts Program
Gets Interim Director

Kaiser Permanente Dominates
National Health Rankings

The Sonoma County Economic
Development
Board
(EDB)
announced that Nancy Glaze has
joined the staff to provide interim
leadership for Creative Sonoma, a
county-wide arts promotion effort.

Kaiser Permanente health plans
are the best in the nation for the
fourth year in a row, according to
the National Committee for Quality
Assurance report — NCQA’s Health
Insurance Plan Rankings 2014-15.
NCQA’s annual report ranks health
plans — Medicare, Medicaid and
Private (Commercial) — in three
categories: customer experience,
prevention, and treatment. In
addition, all Kaiser Permanente plans
rank highest in both Medicare and
Commercial in the regions or states
they serve.

Glaze will facilitate the start-up
phase of Creative Sonoma while a
search for a permanent program
manager is conducted.
Most recently, she was Executive
Director of Arts Council Silicon
Valley (now SV Creates). She also
served as interim Executive Director
of the Montalvo Arts Center, and
was Arts Program Director at
the David and Lucile Packard
Foundation. Glaze co-authored
And the Band Stopped Playing…
The Rise and Fall of the San Jose
Symphony
Orchestra and the
Americans for the Arts Monograph
The Arts in Transition: Preparing
for a Sustainable Future. She
currently serves on the board of the
San Jose Institute of Contemporary
Art, and was a 2001 recipient of the
California Arts Council award for her
contribution to the arts in California.
She is a resident of Glen Ellen.
Active work has already begun to
implement Creative Sonoma. Plans
include a series of convenings and
trainings that will focus on specific
topics such as starting and growing
an arts business, and will be held

Nancy Glaze

around the county. The structure,
function and composition of the
Advisory Board for the Creative
Economy program is being developed
for submission to the Board of Supervisors this fall, with appointments to
follow in the New Year.
A job announcement for the
permanent program manager position will be issued through the County
Human Resources Department later
in the fall. Those interested in more
information about the position and
to be notified when it is open can
go to the “Employment Information”
section of the County Human
Resources Department page at www.
sonoma-county.org.
The entire Creative Sonoma
program action plan can be viewed
at sonomaedb.org. For more information, please contact Nancy Glaze
or Ben Stone at (707) 565-7170.

In the NCQA study, all seven Kaiser
Permanente Medicare health plans
are in the Top 10 out of more than
408 Medicare plans ranked by NCQA
and are all above the 97th percentile.
Kaiser
Permanente
Southern
California is top-ranked Medicare
health plan in the nation for the third
year in a row.
For the second year in a row, Kaiser
Permanente Medicare plans hold the

In the Commercial rankings, Kaiser
Permanente has three plans among
the top 10 nationally for the second
year in a row, including the fifthhighest ranked plan in the U.S.,
Kaiser Permanente Northwest. Also
in the Top 10 are Kaiser Permanente
Southern California (No.7) and
Northern California (No. 8). All seven
Kaiser Permanente Commercial
plans are among the top 30 plans out
of 507 plans ranked and all are above
the 94th percentile.
The rankings and methodology are
posted on the NCQA’s website at
www.ncqa.org and on the Consumer
Reports website. The rankings and an
article about health plans will appear
in the November issue of Consumer
Reports magazine.

Hansel Backs
SSU Effort
The Hansel Auto Group, with
nine new car dealerships in Sonoma
County, has announced its support
once again for the 2015 Sonoma
State University Putting Challenge.
The Putting Challenge is in its fourth
year and all proceeds benefit the
golf scholarships program at the
University.
In past years, the Putting Challenge
has taken place primarily at golf
courses around the county. In 2015,
the student athletes and their coach
Val Verhunce will be available to bring
The Challenge to local businesses! A
specially constructed portable putting
green allows participants to try their
putting skills under the guidance and
supervision of Coach Verhunce and
his student golfers.

The ownership of V. Dolan Trucking has just passed on to the third generation
of the Brandal family. The business was opened by Jim Brandal and Verla
Dolan in the 50’s. Tom Brandal (pictured left) started working for the firm 48
years ago, and he and his wife Kathy bought the business in the late 70’s. This
fall, the Brandals sold the business to their daughter Kim (pictured center with
her husband Erik Fowler.) Kim has worked for the company for 25 years.

top three spots in the annual national
rankings.
Kaiser
Permanente
Northern California is No.2, followed
by Kaiser Permanente Northwest.

“Sonoma State students are
an important to the future of our
community and the University’s
golf program teaches leadership,
commitment
and
teamwork,”

said Henry Hansel, president of
Hansel Auto Group. “We’ve proudly
sponsored the Putting Challenge over
the past few years raising significant
scholarship funds for golf program.
We hope to take this to a higher level
in 2015.”
“We brought the Putting Challenge
to Hansel’s new BMW showroom
this past year,” said Sonoma State
Coach Verhunce. “Customers and
dealership personnel had fun. The
students enjoyed interacting with
everyone and we raised some money
for our program.”
The Hansel Putting Challenge to
benefit Sonoma State University is
available for Business After Hours
Chamber mixers and other events at
local businesses.
To schedule the Putting Challenge
at your business, contact Val
Verhunce at Sonoma State University
(707) 799-0712 or email verhunce@
sonoma.edu.

Large or Small...to us you
are just right!
Golden Eagle Branch
2 E. Washington Street
707.762.5556

Parkway Plaza Branch
701 Sonoma Mountain Parkway
707.766.1541

Local Bank. Local Lenders
www.exchangebank.com

We have a wide
variety of loan
products available
for a business
your size
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Health Center
Adds Farmacy
Each week, patients of Petaluma
Health Center are able to “fill”
Produce Prescriptions at the Petaluma Bounty “Farmacy”, a weekly
farm stand in the Petaluma Health
Center (PHC) that provides sliding
scale prices based on economic
need for PHC patients and staff. The
Produce Prescriptions are a one-time
voucher for low income patients that
are seeking treatment or considered
high risk for diet-related illnesses,
such as diabetes, obesity, high blood
pressure, and high cholesterol.
The goal of the Produce Prescription
program is to increase awareness
and utilization of Local Food Access
Incentives available at local farmers
markets, farm stands, food banks
as well as CalFresh and WIC. The
various incentive programs offered in
our community lower the economic
barriers that have historically
kept low-income customers from

Commentary
Continued from page 4

Various components of the above
would be earmarked for the Petaluma
campus.
Just as important, improvements

frequenting farmers markets and
stands. The one-use Produce
Prescription voucher motivates PHC
patients to try a new behavior - to
visit the Bounty “Farmacy” to get $10
in free produce.
While they redeem the Produce
Prescription
at
the
Bounty
“Farmacy”, patients will be provided
Food Resource Guides and more
information on long-term Local
Food Access Incentives offered in our
community. Patients will increase
their comfort level with the incentive
process as they shop in a lowpressure environment where they
can ask questions and seek additional
resources.
Additionally, patients will be offered
tips on how to make market dollars
go further, information on storage,
shopping and cooking techniques,
and the opportunity to meet their
farmer. This experience will reinforce

funded by the bond measure would
give our local campus the capacity to
give students access to courses they
need to gain employment, graduate,
or transfer to a four-year college.
This would be access not currently
available to those students.

Homesharing Program
Introduced by PPSC
SHARE of Sonoma County (SHARE)
in partnership with Petaluma People
Services Center (PPSC) announces a
new homesharing program for those
who are 60 years and older.
SHARE (Shared Housing And
Resource Exchange) is a free program
for Sonoma County and helps to
match two or more unrelated people
to share a home. Ideal participants
would include any homeowner
(home-provider) who has a room or
rooms available for rent to help with
expenses, or in lieu of rent, provide
services such as household chores,
driving to doctor appointments and
personal care, matched with any
individual (home-seeker) who needs

affordable housing.
Homesharing includes many
benefits such as ease of financial
burden, providing companionship,
security and independence for those
older adults who need basic assistance
in order to stay in their homes.
SHARE helps facilitate safe
homeshares by conducting interviews
and screenings of each participant
and provides tools for those homeproviders who would also like a
background check.
For more information, to apply,
or donate please contact, PPSC
(707) 765-8488, Amy Appleton
at (707) 477-2759, or Share@
petalumapeople.org.

healthy behaviors that patients
started practicing in PHC wellness
groups and clinical programs.
The Produce Prescription initiative
aligns well with PHC, Petaluma Valley
Hospital and Petaluma Bounty’s
goals to increase healthy food
consumption, increase incorporation
of healthy life skills taught through
PHC wellness groups and nutrition
sessions, increase participants’ sense
of empowerment in making healthy
decisions as well as making a positive
impact on the local economy.
In its second year at the PHC,
the Bounty “Farmacy” operates
June through October and provides
discounted prices (up to 50%) on
produce grown at the Bounty Farm
for low-income PHC patients.
Petaluma Bounty is able to offer this
unique incentive through a generous
sponsorship by Amy’s Kitchen, a
Petaluma-based and family-owned

company that makes organic and
non-GMO foods.
Petaluma

Bounty’s

Produce

Prescription initiative came about
through a $5,000 grant from St.
Joseph Health and is part of a larger
CalFresh Outreach and Educational
campaign with funding and in-kind
resources

provided

by

Sonoma

County Dept. of Human Services,
Petaluma Peoples Services Center,
Petaluma Health Center, Sonoma
County Health Dept., Southern
Sonoma

County

Health

Action

Chapter (CHIPA) Wellness Group,
and Petaluma East and West Side
Farmers’ Markets.
For more information, please
contact Suzi Grady, Bounty Programs
Director at (707) 364-9118 or suzi@
petalumabounty.org
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Members – More info at www.petalumachamber.com
New Members This Month
Joe Manthey Estate
Joe Manthey
PO Box 2571
Petaluma, CA 94953
Live Music Lantern
Elijah Barntsen
1445 Technology Lane, Unit A1
Petaluma, CA 94951
The Redwood Club
Susan Jansson
719 Southpoint Boulevard
Petaluma, CA 94954
Wounded Warrior Projec
Jeremiah Pauley

Renewing Members

Azari Vineyards
Clear Blue Commercial
Comcast
CORE Brands
Herb’s Pool Service, Inc.
Joe Tambe - Executive Coach
North Bay Children’s Center Cherry Valley Campus
North Coast Builders Exchange
Permalla Dental Care
Petaluma Community Access TV
Sax’s Joint
Sonoma County Transit
The SSM Group
Umpqua Bank

United Cerebral Palsy of the North Bay
X2nSat

Long-Time Members
Petaluma City Schools, 28 Years
Steve Bolman
Segway Tours of Petaluma,
25 Years
Jeff Mayne
Sonoma County Job Like, 25 Years
Dawn Gutsch
California Roof Savers, 21 Years
David Makovec
Quality Printing Services, 18 Years
David Adams
Cucina Paradiso, 16 Years
Malena Hipolito
Ferguson Enterprises, Inc,
13 Years
Ken Phillips
iSOA Group, 13 Years
Cheryl Bertini-Kataoka
Law Offices of William R.
Fishman, 12 Years
William Fishman
Sanbar Dressage, 12 Years
Jim Kriegsman
Valley Orchards Retirement
Community, 10 Years
Judy McKearnin
The Petaluma Post, 10 Years
Terry Smith

Celebrating our 25th Holiday Season with You!

We have an exciting selection of gifts
for the coffee & tea lover on your list.
Special corporate gift packaging
is available for your business
associates or staff members.
We will also pack and ship your holiday gifts

so bring us your list and we will help you!
Weekdays from 7:30 to 5:30 • Saturdays from 8:00 to 4:00

Petaluma Coffee & Tea

212 2nd St., south of D, near the Theater District • 763-2727

Platinum Members

Silver Members

Gold Members

Bronze Members

Ryan Mason, Ameriprise Financial • AVM Graphics • Clark Rosen, Coldwell Banker • Todd Mendoza, Coldwell Banker
CSW/Stuber Stroeh Engineering Group, Inc. • Deer Creek Village • Don Ramatici Insurance • Safeway, Inc.
Sutter Health Novato Community Hospital • Moonware Design • Robert Neibrief, ACSIA Partners Insurance Agency, LLC
Nancy Cooley, State Farm Insurance • Wagner Chiropractic • Welcome Wagon
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Calendar – November
4	
Ambassadors
Pongo’s Kitchen & Tap
701 Sonoma Mountain Pkwy.
7:30 A.M.

4	
Women in Business
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
9:00 – 10:00 A.M.

5	
Leadership Alumni
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
9:00 – 10:00 A.M.

6	
Joint Business After Hours –
Edward Jones and Women
in Business
1301 Redwood Way
5:30 – 7:30 P.M.

7	
Government Affairs
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
7:30 – 9:30 A.M.

7	
First Friday News @ Noon
(RSVP) NOTE: Venue Change
Sally Tomatoes Cafe & Bar
1100 Valley House Dr.
Rohnert Park
$20 members, $25 non-members
Call 762-2785 or register online at
www.petalumachamber.com
11:30 A.M. Registration –
1:00 P.M.

11	
Veterans Day Holiday –
PACC Office Closed

11	
Agri-Business
Sonoma-Marin Farigrounds
Event Center, Administration
Office, 175 Fairgrounds Dr.
12:00 Noon

13	
Business Education
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
4:00 – 5:30 P.M.

19	
Petaluma Young
Professionals Network
visit petalumaypn.com for details
6:00 – 8:00 P.M.

21	
Government Affairs
PACC Conference Room
6 Petaluma Blvd. N., Suite A-2
7:30 – 9:30 A.M.

26-28	
Thanksgiving Holiday PACC Offices Closed

DECEMBER
4	
Business After Hours –
Same Day Computer and
Copies
14 E. Washington St.
5:30 – 7:30 P.M.

24-Jan 5	Chamber Offices Closed
due the to Holidays
There is no First Friday News @
Noon in December or January.

Looking Forward to January & February 2015
Jan 15 Business After Hours - TelePacific Communications
Jan 22 Business After Hours - Summit State Bank
Feb 6 First Friday News @ Noon at Rooster Run
To check our on line calendar, click on Events on the bottom menu bar,
www.petalumachamber.com. You can RSVP and pay there, too.

Marketing materials behind the times?

Contact Ann today
to get your message
across loud and clear.

707. 773.1168
ann@avmgraphics.com
www.avmgraphics.com

In Petaluma since 1996

Get Fast Relief for your Back and Neck Pain

Don Bennett
& Associates

Advertising & PR Consulting
Writing & Editing Services

763-5343
dcbenn@aol.com

• WALK-INS WELCOME •

707-773-CARE (2273)
Dr. George W. Wagner Jr., D.C.
620 E. Washington # 206, Petaluma

