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Tom Griffith Selected to
Head Chamber Board

The officers for the upcoming 

Chamber year have been selected 

by the Board of Directors, and Tom 

Griffith of Don Ramatici Insurance 

will be President.

Joining Ramatici on the five-

member Executive Committee which 

oversees the day to day operations 

of the Chamber are Dan Ancheta, 
Bank of Marin, First Vice President; 
Todd Mendoza, Coldwell Banker, 
Second Vice President, Elece 
Hempel, Petaluma People Services 
Center, Treasurer, and Tony Sarno, 

Bank Loans are Subject at
Women in Business Lunch

Do you believe that bank loans for 
businesses are only for the big guys? 
If you answered yes, you’re wrong!  
You can get a business loan to grow 
your business, no matter what the 
size. Would you like to establish 
business credit separate from your 
personal credit…and improve your 
credit score too? 

Join chamber members for a fun 
networking Women in Business 
luncheon and learn everything you 
need to know to build your credit 
and receive an influx of cash for your 

business success. 

The luncheon is at Pongo’s, located 
at 701 Sonoma Mountain Pkwy from 
11:45 to 1:00 pm on August 20, 2014.

You will have time to network with 
other local businesses, eat lunch, 
and hear from a local finance expert 
about how you can establish excellent 
business credit.  The speaker, Erik 
Lacy, is the Founder and Credit 
Specialist for Apollo Credit.  He will 
show you how you can create a great 

Dan Ancheta Elece Hempel Todd Mendoza Tony Sarno

Save the Date
 

Petaluma River 
Craft Beer Festival

Saturday, September 13, 2014
1 – 5 pm

on Water Street
 

$40 includes craft beers, local food, live music

Get your tickets at 
www.Petalumarivercraftbeerfest.org

Tom Griffith

Cushman and Wakefield of California, 

Immediate Past President.

The officers for the 2014-15 year 

were installed at the annual Chamber 

luncheon on June 26.

Continued on page 2

www.petalumachamber.com
http://www.petalumarivercraftbeerfest.org/


Agri-Business
Cara Parlato, 283-3247 
Sonoma-Marin Fairgrounds & 
Event Center

Ambassadors
Daniel Canales, 707-888-5350 
HealthMarkets

Jim Alexander, 762-2818 
Financial Consultant

Chamber Committees
Call 762-2785 for more info.

Business/Education
Dennis Hardle, 763-5348 
Hardle and Company

Economic Development 
Dan Ancheta, 781-2207 
Bank of Marin 

Government Affairs
Wayne Leach, (415) 883-9850 
CSW/Stuber-Stroeh Engineering Group

Leadership Petaluma Program
Call the Chamber for info, 762-2785

Petaluma Young 
Professionals Network
Kyle Restad, 772-5199 

Restad Financial Planning

First Friday News @ Noon
Call the Chamber for info, 762-2785

Women in Business
Rebecca G. Kagin, 765-1111 
Law Offices of Rebecca G. Kagin

Bonnie Koagedal, 480-6224 
Turning Point Real Estate
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Ambassador Profile
Billy Gee 
Great Pacific Packaging

Billy Gee has worked for Great 
Pacific Packaging for approximately 
two years.  Great Pacific Packaging 
has been a major supplier of poly 
bags, boxes, and all other packaging 
needs for nearly 20 years in the South 
Bay Area.  Since Billy moved north of 
the Golden Gate Bridge in November, 
he has been spreading the word that 
Great Pacific Packaging will now 
deliver to Sonoma and Marin County.  

Great Pacific Packaging can 
help your business’s packaging 
needs.  GPP carries bags, corrugated 
boxes, cushioning, tapes, and 
wrapping materials.  Billy’s newest 
project is to expand GPP’s product 
line and has started to distribute 
environmentally friendly food 
containers.  “The environment has 
always been important to me.  I 
cringe when restaurants give me 

Styrofoam containers.  They have 
been banned in the city I grew up 
in.  I think it’s a valuable option for 
restaurants to use the compostable 
containers.  Even if restaurants do 
not use our containers, at least I can 
educate them on different options 
and they can learn the life cycle of the 
products they currently use.”

Billy also runs his own 
company named SnapShots 
and SnoCones.  SnapShots and 
SnoCones makes it affordable to 
have a photo booth to your event 
(wedding, birthday, fundraiser, 
etc.).  Everybody loves taking home 
a memory from events.  His favorite 
part is meeting new people and giving 
the event planner something that will 
make their event something that will 
always be remembered.

Originally from the South Bay, 
Billy moved to Novato in November 
to live with his fiancée.  He enjoys 
the outdoors, volunteering, and 
to barbeque with friends and 
family.  The Petaluma Chamber of 
Commerce has helped him transition 
to a new area.  Billy’s goal as a 
Chamber Ambassador is to create a 
network in this area, while assisting 
at chamber events.  Always offering 
to help, and eager to learn more 
about the area himself, Billy will be 
an asset to the Chamber.

Billy Gee

Accordion Fest
August in Cotati

 The 24th annual multi-cultural, 
multi-generational, nonprofit Cotati 
Accordion Festival will be taking 
place this August 16th & 17th in La 
Plaza Park in downtown Cotati.

The event will be celebrating the 
International Cavalcade of Stars 
featuring Lulinha Alencal of Brazil, 
Jinan Tian of China, Vincenzo 
Abbracciante of Italy, The Russian 
music of Trio Voronezh, and the 
legendary Dick Contino of the U.S.A.

The festival will also include 20 
accordion acts including the zydeco 

dance party, the jam tent, the polka 

tent, food vendors, beer, wine, and 

over 70 booths.  Tickets are $15.00 

in advance, $17.00 at the gate and 

$25.00 for both days.  They may 

be purchased by calling 1-888-559-

2576, or at People›s Music, The Last 

Record Store or at all three Oliver›s 

Markets.

For more information call  

(707) 664-0444, go on line at  

www.cotatifest.com, or email us at 

info@cotatifest.com. 

credit profile and obtain the financing 

you need to expand your business.  

This breakfast, sponsored by 

Umpqua Bank, is the third in a 

yearlong series created by the Women 

in Business Committee aimed at 

helping women start and grow their 

businesses and careers. Our last topic 

of the year will cover marketing. If 

you are interested in speaking or 

hosting opportunities please contact 

committee co-chair Bonnie Koagedal 

at 707-480-6224.

Women in Business
Continued from page 1
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Large or Small...to us you 
are just right!

  

We have a wide 
variety of loan 

products available 
for a business 

your size
Local Bank. Local Lenders
www.exchangebank.com

Golden Eagle Branch
2 E. Washington Street
707.762.5556 
Parkway Plaza Branch
701 Sonoma Mountain Parkway
707.766.1541

http://pge.com/moneybacksolutions
http://exchangebank.com
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President’s Message

Looking Ahead To A
New Chamber Year

It is a Petaluma Chamber custom 

that the newly elected President 

devotes his first President’s Message 

to issues he sees important facing our 

businesses and our local economy 

in the coming year. As your newly 

elected and very recently installed 

President, I am more than happy to 

share some of my thoughts with you.

First of all, I am fortunate to be 

taking office at the time our economy 

is approaching full recovery and our 

Chamber is enjoying solid financial 

stability and our level of membership 

is excellent and growing. In recent 

years, our strong advocacy in support 

of a strong retail base finally paid off 

with the creation of two shopping 

centers, badly needed to stop massive 

leakage of the shopping dollar to 

other communities.

So, looking ahead, I feel that our 

approach should be “we’ve done a 

good job, but we cannot stop here.  

By Tom Griffith, 
President, 

Petaluma Area 
Chamber of 
Commerce

We have to keep working to preserve 

a  healthy, vibrant local economy.” 

We should have learned a lesson 

from the 2008 debacle – good times 

can turn sour very quickly, and steps 

we take today can soften the blow of 

unpleasant economic downturns that 

are bound to happen somewhere in 

the future.

Moody’s Analytics managing 

partner Steve Cochrane was in 

the county in late June, telling us 

that Sonoma County is a leading 

California county in the economic 

revival, and that California leads the 

nation. I believe our challenge is to 

build on that.

My philosophy of the Chamber’s 

role is aligned with the classical 

notion, the reason Chambers exist 

anywhere: that role is to be a staunch, 

outspoken advocate for business and 

a healthy local economy, and to ad- 

vocate tirelessly on behalf of the 

collective membership.

Inevitably, that advocacy means 

interaction with local government, 

with staff and elected officials alike. 

This can mean working harmoniously 

to refine proposals so there are no 

unintended consequences that 

would harm our economy.  It can 

mean working continuously to 

get programs or projects in place 

that would enhance our economy’s 

economic health.

It can also mean needing to draw a 

line and to oppose outright proposals 

that could literally cripple our 

economy. In the past we have done 

all three, and I will certainly be using 

my powers of persuasion at the Board 

level to insure that we stay the course.

Commentary

Should a Pickup 
Pharmacy Be
Equated to Fast 
Food Eateries?

The City Council is currently 
grappling with the issue of whether 
or not to approve a pick-up pharmacy 
across the street from Petaluma 
Valley Hospital.

The problem holding up approval 
is one that is real: our General 
Plan prohibits new drive through 
businesses, and it does so in order to 
help us meet lower carbon emission 
goals set to deal with climate change.

But like many policies that are 
set with the best intentions only to 
discover they affect areas no one 
anticipated, a policy that was directed 
at fast food restaurants now is being 
shown to directly impact the seriously 
ill or disabled, particularly the older 
members of our community.

Anyone running a debilitating 
fever, suffering from a bad back, 
or recuperating from a knee or hip 
operation knows the agony of walking 
a fair distance and then standing 
in line for a long time simply to 
pick up a pre-ordered and prepaid 
prescription. The Walgreens pickup 
window does indeed address this 
glitch in our health care culture.

While this effort by the city was 
an honest attempt to lower carbon 
emissions from idling automobiles, 
the focus on fast food restaurants 
really neglected to address our most 
serious problem in this area, which 
is cars stuck in traffic. Highway 101, 
Monday through Friday, morning 
and afternoon, has stop and go 
commute traffic throughout the 
length of Petaluma, and will have 
until the freeway is widened. It can  
be imagined that this idling traffic 
pours vastly more carbon gunk 
in space than all our fast food  
restaurants combined.

The problem exists in a lesser 
but equally serious extent on East 
Washington and downtown on 
Petaluma Boulevard North. And 
the situation twice a day at all our 

Continued on page 10

http://steve-rustad.petaluma360.com


http://summitstatebank.com
http://ramaticiins.com
http://petaluma360.com
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Davis, Law, Restad Appointed
To Petaluma Chamber Board

Annie Davis, World Centric, 
Michelle Law, TelePacific Communi-
cations, and Kyle Restad, Restad 
Financial Planning, have been 
appointed to one-year terms on the 
Board of Directors by President Tom 
Griffith.

As per the Chamber by-laws, 12 of 
the 15-member Board are elected by 
the Chamber membership and the 
other three seats are filled annually 
by Presidential appointment.

Restad served one-year appoint-
ments last year, while Davis and Law 
are newcomers to the Board.

Annie Davis is a marketing 
leader with a lifelong passion for 
sustainability, currently serving as 
Director of Marketing for World 
Centric, a provider of zero waste 
solutions for foodservice operations. 
Prior to World Centric, Annie was 
a marketer for several Bay Area 
companies, spanning consumer 
products (Clorox), renewable energy 
(Solyndra, Amyris) and social 
networking (Couchsurfing.com). 
Annie holds a BA in Political Science 
from Yale University and an MBA 
from Harvard Business School, 
where she led the Social Enterprise 
Club and founded the Green Business 

Alumni Association. 

 Michelle Law has been a 
Petaluma resident and member of 
the business community for more 
than 20 years.  She has owned 
and operated several successful 
businesses in Marin and Sonoma 
Counties prior to her most recent 
position as Senior Account Executive 
at TelePacific Communications. In 
addition to serving a one year term 
on the Petaluma Area Chamber of 
Commerce in 2010-2011, Michelle has 
additional volunteer service as Vice 
President for the Novato Chamber of 
Commerce for two years, the board of 
directors of the Mill Valley Chamber 
of Commerce, Petaluma American 
Little League, and was a founding 
board member of the American 
Cancer Society, Novato Chapter. 

Kyle Restad owns Restad Financial 
Planning, a fee-only investment 
management and financial 
planning firm providing guidance 
to individuals, families and small 
businesses. Kyle was born and raised 
in North Dakota, but is very proud 
to call Petaluma home. Currently, 
he chairs the Chamber’s Petaluma 
Young Professionals Network, and 
also serves on the Board of Directors.

Annie Davis Kyle RestadMichelle Law

Petaluma Teacher
Honored by Fair

The Sonoma County 
Fair Board and Staff 
have selected retired 
Petaluma teacher 
Bill King for the 
honor of this year’s 
Exhibitor Guidebook 
Dedication. Through-
out his career, King’s 
collaborative efforts 
in the community 
and his passion and 
dedication for teaching 
inspired and guided 
young farmers to 
successful careers in the agriculture 
industry. He is honored for his quest 
to develop true agriculturalists of 
Sonoma County, for his commitment 
to enhancing and promoting the 
county’s Ag community, and for his 
outstanding support of the Sonoma 
County Fair and the Fair’s exhibits.

A native of Petaluma, Bill learned 
farming responsibilities at an early 
age on his family’s farm, raising and 
showing beef cattle and chickens at 
the Sonoma-Marin Fair in Petaluma 
and the Sonoma County Fair in Santa 
Rosa. He was actively involved in 
his FFA chapter and held numerous 
leadership positions.

Bill graduated from Petaluma High 
in 1957, and the next year earned the 

coveted American 
Farmer Degree. He 
went on to UC Davis 
where he earned his 
Bachelor’s and Mas-
ter’s degrees in Range 
Management. It was 
1966 when Bill 
embarked on his jour-
ney to teach Ag Shop 
and Ag Science at his 
alma mater. He was a 
special teacher who 
integrated real life 
farming situations into 

his curriculum and he would 
ultimately develop Petaluma High’s 
state of the art agriculture program. 
By partnering with local farmers and 
ranchers, Bill provided his students 
with the opportunity to create 
practical projects to enter in the local 
Fairs before sending them off to 
farms for actual use. His program 
was the first of its kind in the North 
Coast region and led his students to 
study at some of California’s most 
respected agricultural colleges and 
universities.  

It was Bill’s “hands-on” approach 
to learning that helped earn him 
numerous teaching awards including 
the California Agricultural Teacher’s 
Association (CATA) Teacher of 
Excellence Award.

Bill King

 Business Brief

Maureen Highland has been 

promoted to interim Executive 

Director of the Petaluma Edu-

cation Foundation (PEF), and 

Alicia Hansel has been named 

President of the PEF’s Board of 

Directors. Highland was previously 

PEF’s Director of Development 

and Marketing. Hansel has served 

in numerous volunteer positions at 

PEF since 2008 and served as Vice 

President for the past year. 

The Petaluma Map 
Kickoff Party in the 

Hotel Petaluma ‘s 
new cafe,  

Roast & Vine.

Couchsurfing.com


http://bankofmarin.com
http://rustadmarketing.com
http://phcd.org
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2013 Member Luncheon and Officer Installation

Music provided by Sugar Moon.



  Petaluma BUSINESS  – A publication of the Petaluma Area Chamber of Commerce       July 2014        9

EDB Outlines Efforts
In Its Annual Report

The Sonoma County Economic 
Development Board released its 
Annual Report today. During 
a presentation to the Board of 
Supervisors, Executive Director 
Ben Stone provided several major 
highlights of the report, including 
the implementation of a streamlined 
permitting processes, intensified 
business retention efforts, creation 
of a business help hotline, and a 
host of new services for small firms. 
The presentation also included the 
announcement of a strategic plan 
to support and bolster the cultural 
arts and creative economy, with 
findings and program proposals to be 
announced later this month.

“Speaking for the Board, I can say 
we are all excited about the work of 
the EDB and the accomplishments 
highlighted in today’s report,” said 
David Rabbitt, Chair of the Board 
of Supervisors. “I want to commend 
Supervisors McGuire and Carrillo 
and the staff at EDB for their work 
on all of these activities, and look 
forward to further successes based on 
the new and developing initiatives.”

Hundreds of local businesses 
have been served by these various 

initiatives over the last year, and many 
more contributed to the direction of 
local economic development efforts.

 More than 150 businesses 
participated in interviews and focus 
groups to identify any obstacles 
to success; over 100 businesses 
received direct support from the 
new Business Assistance Office; 
5,000 firms received the quarterly 
Business Bulletin, providing advance 
information regarding new rebates, 
new services, and fee changes; and 
over 100 business accessed the 
Business Development Tools Service 
that provides free strategic market 
research, mailing lists, consumer 
profiles, industry trends and more to 
local businesses, the first service of  
its kind in the State. 

The report also included updates 
on major initiatives, including a new 
on-line system for permit tracking, 
the Green Business Program, the 
“Sonoma Healthy Business” program, 
and the Film Sonoma County 
program.

The annual report is available for 
viewing at edb.sonoma-county.org.

PG&E Loans for
Energy Efficiency

Now companies can qualify for a 
0% interest loan of up to $100,000 
under PG&E’s Energy Efficiency 
Program. With that businesses can 
replace old and inefficient equipment 
with no up-front out-of-pocket 
investment and have up to five years 
for repayment

Financing is available to fund many 
technologies, including lighting, 
HVAC, electric motors, LED street 
lights, refrigeration, food service 
equipment and water pumps. A 
project may be eligible for Energy 
Efficiency Financing (EEF) if it 
qualifies for a rebate or incentive 
through a PG&E program, including 
Customized Retrofit Incentives, 
certain PG&E third-party programs, 
the LED Street Light Program or 
certain product rebate programs

Beginning on November 19, 2013, 
PG&E modified its Energy Efficiency 
Financing program, On-Bill 
Financing so that single end-use 
lighting measures shall comprise no 
more than 20% of the total loan 
amount for business customers, 
excluding institutional (government 
agency) customers. 

Targeted lighting measures will 
be exempt from this restriction. 
Targeted lighting is currently defined 
as LED retrofits and advanced 
lighting controls measures. For the 
OBF Program, only LED retrofit 
measures (such as LED integral 
lamps, LED retrofit kits, and LED 
fixtures), and lighting controls that 
exceed the requirements of Title 24 
as of January 2014 will be exempt 
from the 20% cap at this time.

LynAnn King, Constant Contact | 
KingSings PR, won the prize at the 
The Style Bar-Petaluma’s Business 
After Hours.

At the Kelly Moore Ribbon Cutting,  L to R: Kari Carleton, Paul Alabona, Jeff 
Kositzin, Mike Black, Dave Berg Mike Dozado and Chris Ramirez.

At the Red Boy Pizza Ribbon Cutting: L to R, Antoinette Radwan, owner; 
Caroline Toler, Ariana De Lima, James Radwan, owner. In front: grandkids 
Mia Angelina Melvia Toler and Dashton Burl Toler, with Mayor David Glass 
and Mike Harris, Councilmember.

At the Jacobson & Breen Business 
After Hours, Noah Jacobson and 
Andrea Pierotti.

Wingstop’s Ribbon Cutting and Business After Hours was a real feast. 

http://edb.sonoma-county.org/
http://www.pge.com/en/mybusiness/save/rebates/byequipment/index.page
http://www.pge.com/en/mybusiness/save/rebates/ief/index.page
http://www.pge.com/en/mybusiness/save/energyefficiencycontractors/findspecialists/index.page
http://www.pge.com/mybusiness/energysavingsrebates/rebatesincentives/ref/lighting/lightemittingdiodes/streetlightprogram.shtml
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elementary schools, where parents 
are picking up or letting off children, 
is also a major but unaddressed 
source of carbon emissions.

So we question whether interpreting 
a code designed to reign in fast food 
restaurants and deciding that code 
also covers a pickup pharmacy really 
meets the intent of the law.

Some of the debate at the Council 
now, where there seems to be the 
votes to approve the pickup phar-
macy, is whether or not the General 
Plan should be amended, or whether 

an interpretation can be made that the 
creators of the policy never intended 
for it to include pickup pharmacies.

It seems that the reasonable path 
here is to determine the intent was 
not to include community serving 
practices with minimal environmental 
impact.

Once resolved, perhaps the City’s 
time to help slow climate change 
would best be spent addressing the 
quickest way to get Highway 101 
widened through Petaluma.

Commentary
Continued from page 4

A Look at Petaluma’s
New Craft Breweries

Three new breweries in Petaluma 
have joined Lagunitas and 
Dempseys, giving this city a critical 
mass in the brewing industry that 
holds great promise for the future. 
In June, representatives from 101 
North Brewing Company, Hen 
House Brewery, and Petaluma Hills 
Brewing Company were featured at 
the Chamber’s First Friday event.

 The group discussed the 
opportunities and obstacles the 
breweries face, and their plans to 
work together to give Petaluma a 
bona fide brewing industry base.

The breweries submitted the 
following profiles.

 101 Brewing Company, Owner, 
John Lilienthal

 101 Brewing Company is just a 
bunch of reckless boys who aren’t 
afraid to put the cart before the horse, 
twist every arm, and break every 
sweat. Because in these troubled 
times, creating and sharing beer with 
the world just made sense, if we could 
do it our way… with visual aids and a 
soundtrack. At 101 North, we believe 
progressive is a beer style.

 Brewmaster and partner Joel 
J. Johnson has been in the micro-
brewing industry since 1997. Prior to 
formally delving into the proverbial 
kettle, he was an active home brewer 
whose love for the craft led him to the 
American Brewers Guild, a respected 
craft brewing trade school in Davis, 
CA.

 After completing the Craftbrewers 
Apprenticeship Program, Joel almost 
immediately began brewing for 
Bear Republic Brewing Company in 
Healdsburg, CA, and became Head 
Brewer after only two years, a position 
he fully enjoyed until late 2005.

Between 2006 and 2010, Joel was 
responsible for all brewing operations 
at Mount St. Helena Brewing 
Company in Middletown, CA.

 Then in the summer of 2010 a 
15 barrel Jacob Carl Brewhaus was 
obtained and freighted from Lake 
Placid, New York to an empty 4000 
sf warehouse in Petaluma, CA, where 
Joel, his family and friends were 
waiting with thirsty arms, ready to 
get to work.

Two years later, it was on.

 Hen House Brewing Company, 
Scott Goyne, President 

 HenHouse Brewing Company 
was founded in Petaluma, California 
to satisfy our thirst for producing 
artisanal beers. We are fearless and 
uncompromising in our pursuit of 
creating fresh and innovative kinds 
of delicious. You can count on hand-
crafted quality with each taste of 
our beer. We hope you enjoy the 
selections from our Hen House as 
much as we love making it!

 Scott Goyne is the President of 
HenHouse Brewing Company, 
bringing 12 years of experience as a 
small business owner to the position. 
Scott specializes in industrial 
processing equipment and, as a 
certified herbalist, he has applied 
this knowledge to specializing in 
essential oil distillation and plant 
extraction.  This unique specialty led 
to the development of Scott’s local 
aromatic plant businesses as well as 
his contracts with USAID on multiple 
international design projects in 
the aromatic plant sector. Scott is 
our primary financial manager and 
experimental brewing muse.

 Petaluma Hills Brewing 
Company (J.J. Jay)

 Mix a love of beer with a passion for 
creating, throw in a couple of decades 
of practice as a home brewer, a strong 
sense of personal satisfaction when 
people appreciate his craft, then 
sprinkle in a wry sense of humor and 
you’ve got a really long sentence. No. 
You’ve got a guy who decides to open 
a comedy club. No. You’ve got a guy 
who decides to open a brewery.

Thus is soon-to-be born, Petaluma 
Hills Comedy Club. No. Thus is soon-
to-be-born Petaluma Hills Brewing 
Company.

Petaluma Hills Brewing Company 
plans to start out small. Very small. 
So small, the classification of 
“picobrewery” is more appropriate 
than the increasingly popular 
“nanobrewery.” The initial plans are 
to stay local to Petaluma and then 
see where things grow from there. I 
mean, here. Check out the to-do list 
as we progress towards legitimacy. 
 
The Chief Kettle Cleaner is JJ Jay, 
a homebrewer for 20 years who 
decided to up his game and focus 

on becoming a really good brewer a 
few years ago. Though first to admit 
that he has plenty of learning to do, 
JJ realized in 2008 that the demand 
for his homebrew was high enough 
that it would support a business. Like 
most nanobrewers, JJ does not plan 
to quit his day job. Of course, it’s 
always possible that future growth 
of Petaluma Hills Brewing Company 
will change that. 

 The First Friday program was 
moderated by  Bruce Schumikowski, 
self-described Beer Geek. Bruce is 
an occasional home-brewer and avid 
been enthusiast. He is the brewery 

liaison for the Petaluma River Craft 
Beer Festival Committee and he is on 
the Petaluma Valley Rotary Board of 
Directors. 

 In addition to his many  
beer-centric road trips to Portland, 
Seattle, Southern California, Chicago 
and the eastern Seaboard, he has 
sampled brews in Belgium, Canada, 
France, Germany, Great Britain, 
Ireland, Italy, Mexico, Spain, and 
Wales. As beer enthusiast and 
founding father Ben Franklin once 
said, “Beer is proof that God loves us 
and wants us to be happy”, 

The representatives of local brewers pose following their presentation at the 
June First Friday News@Noon event at Rooster Run. Left to Right is John 
Lilienthal from 101 Brewing Company, moderator Bruce Schumikowski, J.J. 
Jay of Petaluma Hills Brewing Company, Chamber CEO Onita Pellegrini, and 
Scott Goyne from Hen House Brewing Company.

http://petalumahills.com/beercraft
http://petalumahills.com/notes
http://www.imdb.com/name/nm0419601
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Petaluma Bounty
Gets Kaiser Grant

Kaiser Permanente Community 
Benefits Program has awarded 
Petaluma Bounty a $10,000 grant 
for the Bounty Hunters Bi-lingual 
Network during the 2014-2015 
season. Begun in 2006, Petaluma 
Bounty Hunters gleaning program’s 
focus continues to be to increase 
access to healthy food by harvesting 
fresh fruits and vegetables in local 
gardens, homes, and farms that 
would otherwise go to waste. What is 
different about this program is that it 
will turn food insecure - emergency 
food recipients into engaged partici-
pants by removing barriers to 
access and providing volunteers the 
opportunity to take home a portion of 
locally grown, healthy food.

Suzi Grady, Petaluma Bounty 
Director, states that this initiative 
came from community requests and 
will improve access to healthy food 
for low-income people seeking more 

fruits and vegetables. Additionally 

the (Spanish Language) Bi-Lingual 

Bounty Hunters Coordinator will 

provide nutritional information, 

community resources, healthy 

recipes, and offer youth opportunities 

to engage in the process and take on 

leadership roles. 

As a program of Petaluma People 

Services Center, Petaluma Bounty is 

working toward a thriving local food 

system where consumers of all ages 

make informed decisions; farmers 

and their workers make a decent 

living while stewarding the land; and 

all people–regardless of income–

have access to healthy food. 

To learn more about Petaluma 

Bounty and its programs, please visit 

www.petalumabounty.org, or contact 

Suzi Grady, Program Director at 

suzi@petalumabounty.org or (707) 

364-9118.

CPR Saves Life
At Senior Center

A 75 year old woman suffered a 
major heart attack at the Petaluma 
Senior Center last month. Due to 
bystander CPR by Senior Center staff 
she is alive and well, recovering at a 
Santa Rosa Hospital. As she entered 
the facility she told a person holding 
the door for her, “I think I have a 
problem,” and collapsed to the ground.  

The person holding the door yelled  
for help. The Senior Center’s Recrea-
tion Coordinator, Don Streeper, and 
other staff members came to her 
aid. Based on Don’s previous cardio-
pulmonary resuscitation (CPR) 
training and a recent community 
emphasis on “Hands-Only” CPR 
he recognized that the woman was 
not breathing and had no pulse.  As 
staff members called 911, Don began 
“Hands-Only” CPR.  

A Petaluma Fire Department 
ambulance arrived three minutes 
later. They began advanced life 
support care and encouraged Don to 

continue the CPR. Within a few more 

minutes a Petaluma Fire Department 

Engine crew arrived to take over CPR 

and provide extra hands in patient 

care and patient movement. They 

treated her with IV medications and 

defibrillated her twice before she 

regained a pulse and consciousness.

Bystander CPR saves lives. It takes 

first responders an average of five 

minutes to arrive at the scene of a 

medical emergency from the time 

a 911 call is made. Once someone’s 

heart stops beating, brain damage 

will begin within 3-5 minutes.  

The Petaluma Fire Department, 

Petaluma Healthcare District, Save 

Lives Sonoma, and the Petaluma 

Area Chamber of Commerce 2012/13 

Leadership Class have been providing 

free “Hands-Only” CPR training at 

local events, schools, and had a booth 

at the Sonoma-Marin Fair this year.

http://redwoodcu.org/business
http://facebook.com/PetalumaSafeway
http://www.petalumabounty.org
mailto:suzi@petalumabounty.org
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Bootcamp at Chamber Focuses on
Digital Marketing Opportunities

Petaluma Chamber members have 
the opportunity to improve their 
skills with digital marketing tools at 
the Marketing Summer Bootcamp at 
the Chamber office this July.  In this 
series, we start with the advanced 
functionality of email marketing, 
move into social media marketing, 
and then finish with how to land 
media coverage. 

Participants that attend all three 
sessions will be rewarded with more 
confidence in marketing skills, and 
take home the presenter’s book. All 
sessions take place on Friday’s from 
9:30 – 11:30 am at the Petaluma 
Area Chamber’s conference rooms. 
Registration is required – and cost is 
$10 per session, or a total of $30 for 
all three sessions.

Session One 
July 11, 2014 • 9:30-11:30 am 
Creating Professional Emails 
that Rock! 

This live seminar covers email 
marketing strategies, tactics, tools 
and tips to make your email marketing 
look professional, reinforce your 
brand visibility and position you for 
more business. 

The workshop will help you to:

•  Reach more people with your 
message

•  Create email campaigns that get 
results

•  Write compelling subject lines and 
copy, getting your emails open and 
read

•  Interpret email campaign results 
(open-rates, bounce-rates, click-
thru rates, etc. ...)

Staying visible to your customers 
and prospects has become even more 
important when it comes to brand 
recognition and loyalty. When you 
have the right marketing tools, it can 
be fun, efficient and profitable.

We will discuss:

•  What type of content to use in your 
campaigns

•  How to get more people to stop and 
read your messages

•  How to make your emails ROCK 
with professional branding

•  How to get more action - or reaction 
to your messages and offers

•  Why using images on social 
media channels creates higher 
engagement

•  How your content can be mobile-
friendly

You’ll learn what it means to run 
effective email marketing campaign 
and what tools you can use to measure 
the success of your efforts without 
spending lots of time or money.

Participants will leave with ideas 
for how to write a winning subject 
line, what kinds of offers or content 
they want to try and how best to 
approach their next outreach project.

Session 2
July 18, 2014 • 9:30-11:30 am 
You’re Social, Now What

This session’s content is designed 
for the beginner to intermediate 
small-business social media user. 
You’ve thought about what social 
networks to use for your business or 
nonprofit, and you’re ready to take 
the next step. This seminar will give 
you a closer look at the most popular 
social media channels. We’ll show 
you the benefits of using each, how 
other organizations are marketing 
with them, and some dos and don’ts 
of each channel. You’ll also get tips 
on how to tell if your social media 
activity is working.

A closer look at the five most 
popular social networks: Facebook 
profiles and pages, Twitter, LinkedIn, 
Pinterest, and Google +.

Within each network, participants 
will learn:

•  How to tell if it’s right for your 
business

•  What kind of content to create and 
post and Etiquette

•  How to tell if your content is 
working

•  Suggestions on what to do next

Session 3
July 25, 2014, 9:30-11:30 am 
Landing Media Coverage to 
Open Doors

Learn the inside scoop about how 
to get media coverage and how to 
leverage it for years in your website’s 
media room. Being in the media 
speaks volumes for credibility and 
opens many doors. Lean how to 
prepare for your moment to shine 

in the media from publicist LynAnn 
King. Position yourself as a credible 
source for journalists (and getting on 
their “nice list”) and news consumers, 
by having everything they need to 
highlight your company and reap in 
the attention.

Participants will learn how to:

•  Gain new skills in dealing with the 
media, including examples in how 
to think like a journalist, and target 
local media

•  Get publicity and become a valuable 
resource for the media  

•  Identify “pitching” skills when 
dealing with the media, translating 
into media exposure 

•  Analyze and brainstorm what’s 
newsworthy and what’s not

•  Be prepared for phone/email 

pitching

• What makes a great headline

•  Leverage current news events 
with a side story angle that lands 
coverage

•  Position yourself as an expert in 
your field so the media calls you for 
quotes.

•  The components needed for an 
electronic media promotional 
kit as a downloadable eMedia 
promotional PDF

The Bootcamp will be conducted 
by LynAnn King of KingSings PR. 
She is a marketing and publicity 
expert who educates people on how 
to use the media to land coverage to 
establish their credibility, enhance 
their reputation, position themselves 
as experts, and sell more products 
and services.

County Adopts Plan to
Boost Arts in the Economy

The Sonoma County Board of 
Supervisors adopted the County’s 
first ever strategic Arts Action Plan, 
developed by the County’s Economic 
Development Board, which is 
intended to boost the county’s 
creative economy. The Arts sector has 
emerged as a critical area for economic 
growth potential in Sonoma County, 
and until now there has been no 
coordinated strategy for supporting 
the arts economy countywide.

“The Arts not only enrich the lives 
of individuals,” noted Board Chair 
Supervisor Rabbitt, “arts enrich our 
community and economic vitality. 
This plan helps us build upon our 
many assets in the County, and brings 
us together to move our arts economy 
to new heights.”

The report, prepared by the 
successful arts consulting firm the 
Cultural Planning Group, involved 
more than 200 individuals and 
groups across the county with an 
interest in the arts and the creative 
economy. Discussion groups and 
interviews were held in nearly all 
communities in the County, involving 

local government, elected officials, 
individual artists, non-profit arts 
organizations, for-profit creative 
firms, educational institutions, and 
many more. The report’s central 
recommendation is for the County 
to establish a county-wide local arts 
agency, called Creative Sonoma, 
which promotes development of the 
entire creative sector of non-profit, 
for-profit, individual artists, and 
creative professionals.

Creative Sonoma would initiate 
and support community cultural 
planning, convene groups of 
importance to the arts community, 
develop information resources for the 
public that supports cultural tourism, 
facilitate the success of the county’s 
emerging for-profit creative sector, 
inventory cultural arts resources, 
promote arts education, and develop 
policy recommendations for County 
government to supports the arts. 
The Economic Development Board 
will begin to implement the report’s 
recommendations, focusing first 
on incubating the Creative Sonoma 
model.



Enjoy a stroll to the Theater 

District…meet your friends or 

business associates for a cool 

beverage & good conversation!

Weekdays from 7:30 to 5:30

Saturdays from 8:00 to 4:00

Petaluma Coffee & Tea
212 2nd St., south of D, in the Theater District • 763-2727

Don Bennett
& Associates

Advertising & PR Consulting
Writing & Editing Services

763-5343
dcbenn@aol.com

Marketing materials behind the times?

In Petaluma since 1996

Contact Ann today 
to get your message 

across loud and clear.

707.773.1168
ann@avmgraphics.com
www.avmgraphics.com

http://republicservices.com
mailto:dcbenn@aol.com
http://deercreekproject.com
http://kaiserpermanente.org
http://cloverstornetta.com
http://avmgraphics.com
http://nancycooley.com
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Members – Get more information on Member businesses at www.petalumachamber.com

New Members This Month
Beaudin Consulting Equipment, LLC
Allen  Beaudin
4537 Grange Road
Santa Rosa, CA 95404

Bellyfull Dinners
Kelly O’Grady
Petaluma, CA 94952

Fedex Office Print & Ship Center
Michelle Shadden
901 E. Washington Street
Petaluma, CA 94952

Firefly Catering
Brandon & Shona Guenther
14415 Shoreline Highway
Valley Ford, CA 94972

Fischer Design
Steven Fischer
135 Keller Street, Suite C
Petaluma, CA 94952

Law Office of Gina R. Klump
Gina Klump
17 Keller Street
Petaluma, CA 94952

Leghorn Marketplace
Jan Mettler
701 Sonoma Mountain Pkwy, Ste 400
Petaluma, CA 94954

Mr. Pickles
Krista  Gawronski
3100 Lakeville Highway
Petaluma, CA 94954

Raff Law Office
Daniel Raff
925 Lakeville Street, Suite 142
Petaluma, CA 94952

Rocker Oysterfeller’s Kitchen  
   & Salon
Brandon & Shona Guenther
14415 Shoreline Highway
Valley Ford, CA 94972

Rodan and Fields
Taryn Reaves
Petaluma, CA 94952

Valley Ford Hotel
Brandon & Shona Guenther
14415 Shoreline Highway
Valley Ford, CA 94972

Welcome Wagon
Beverly Larrabure
Petaluma, CA 94952

Wine Country Wedding Carriages
David & Julie Vasquez
Petaluma, CA 94952

Zodiacs
Kristin McMaster
256 Petaluma Boulevard Petaluma, 
CA 94952

Renewing Members
Aerotek
Amy’s Kitchen, Inc.
Architects / MA
Clyde L. Schultz, DDS
Cordoza’s Catering
Cruise Planners/American Express 
    Travel
Drew Hittenberger & Associates
Environmental Pollution Solutions
ESA
Everest Indian Restaurant
First Alarm Security Services
Fit “N” Furry Pet Resort & Training
Graffiti
Greenleaf & Burleson Wealth  
   Management, LLC
Kastania Vineyards
Lisa Capurro - Sotheby’s  
   International Realty
Mentor Me Petaluma
Osmosis Day Spa Sanctuary
Pacific eDocument Solutions
Petaluma Aesthetics
Petaluma Animal Services
Platpus Wine Tours
Ray’s Catering
Rivertown Business Builders
Safari West
Sole Desire
Three Twins Ice Cream
Tractor Supply Company
Uber Optics
WSI - We Simplify the Internet

Long-Time Members
Parent-Sorensen Mortuary &  
   Crematory, 108 Years
Jim Smith

Chalet Florist, 46 Years
Joyce Silva

Henris Supply, Inc., 46 Years
Steve Henris

Hermann Sons Hall Association,  
   46 Years
Renate Bohn

Hunt & Behrens, Inc., 46 Years
Dan Figone

Jerico Products, 46 Years
Mitch Lind

Petaluma Auto Parts, 46 Years
Ross Leask

Sonoma Travel Service, 46 Years
Tina Powell

Century 21 Bundesen, 45 Years
Karl Budesent

Royal Petroleum Company,  
   45 Years
Bryce Pattison

CPS Golden Land Realty - 501 E.  
   Washington St., 42 Years
Natallie Berry

MacPhail Properities, 39 Years
Bruce MacPhail

Hoot’s Auto Diesel Electric,  
   34 Years
Hoot Smith

Merle Norman Cosmetics,  
   33 Years
Cheryl Fillinger

Irv Piotrkowski, 29 Years
Irv Piotrkowski

Fillinger Insurance, 27 Years
Steve Fillinger

Petaluma Coffee & Tea Company,  
   25 Years
Gardner & Sheila Bride

Petaluma Health Care District,  
   23 Years
Ramona Faith

Northbay Biz, 22 Years
Joni Rosinski

Midstate Construction, Corp.,  
   21 Years
Monia Soiland Nelson

Petaluma Museum Assciation,  
   21 Years
Faith Ross

Petaluma Regional Library,  
   21 Years
Doug Cisney

Darrell K. Petersen, CPA &  
   Consultant, 19 Years
Darrell Petersen

Petaluma Yacht Club, 18 Years
Martin Little

CSW/Stuber-Stroeh Engineering  
   Group, Inc., 17 Years
Wayne Leach

John Sinclair, DDS, 17 Years
John Sinclair

Edward Jones Investments -  
   Russel M. Rice, 15 Years
Russell Rice

G & G Market, 14 Years
Tee Jay

Institute of Noetic Sciences,  
   13 Years
Lisa Batto

Lombardi’s BBQ, Inc., 13 Years
Lee Lombardi

eMortgages.com, 12 Years
Jehoshua Shapiro

Exchange Bank - Parkway Plaza  
   Office, 12 Years
Edie Cheda

Redwood Empire Appraisal,  
   12 Years
Don Angotti

Shamrock Materials, 11 Years
Eugene Ceccotti

Star Staffing, 11 Years
Lisa Rogelstad

Straus Family Creamery, 11 Years
Bob McGee

Hollingsworth Jewelers Gallery,  
   10 Years
Tammy Hollingsworth

Re/Max Regency, 10 Years
Karren Newman, Margaret Kent

Platinum Members Gold Members Silver Members

AVM Graphics • Clark Rosen, Coldwell Banker • Todd Mendoza, Coldwell Banker 
CSW/Stuber Stroeh Engineering Group, Inc. • Deer Creek Village • Don Ramatici Insurance • Safeway, Inc.

Shelly Moller, Edward Jones • Sutter Health Novato Community Hospital • Moonware Design 
Nancy Cooley, State Farm Insurance • Wagner Chiropractic

Bronze Members

www.petalumachamber.com
eMortgages.com
http://northbaybiz.com
http://avmgraphics.com
http://clarkrosen.com
http://www.coldwellbanker.com/agent?action=detail&agentId=48931&mode=detail
http://www.cswst2.com
http://deercreekproject.com
http://ramaticiins.com
http://facebook.com/PetalumaSafeway
http://business.petalumachamber.biz/list/member/edward-jones-petaluma-7077633006-13659.htm
http://www.novatocommunity.org
http://moonware.net
http://nancycooley.com
http://summitstatebank.com
http://fcbconnect.com
http://roosterrun.com
http://cloverstornetta.com
http://kaiserpermanente.org
http://bankofmarin.com
http://exchangebank.com
http://www.pge.com/moneybacksolutions
http://bundesen.com
http://roosterrun.com
http://midstateconstruction.com
http://hanselauto.com
http://medleyglassworks.com
http://republicservices.com
http://redwoodcu.org/business
http://phcd.org
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1  Ambassadors 
Pongo’s Kitchen & Tap 
701 Sonoma Mountain Pkwy 
7:30 A.M. 

1  Women in Business 
PACC Conference Room 
6 Petaluma Blvd. N., Suite A-2 
9:00 – 10:00 A.M. 

2  Leadership Alumni 
PACC Conference Room 
6 Petaluma Blvd. N., Suite A-2 
9:00 – 10:00 A.M. 

1  Women in Business 
PACC Conference Room 
6 Petaluma Blvd. N., Suite A-2 
8:45 – 10:00 A.M. 

4  Independence Day - PACC 
Offices Closed/No First 
Friday News @ Noon

8  Agri-Business 
Sonoma-Marin Farigrounds 
Event Center, Administration 
Office, 175 Fairgrounds Dr. 
12:00 Noon 

10  Business Education 
PACC Conference Room 
6 Petaluma Blvd. N., Suite A-2 
4:00 – 5:30 P.M. 

10  Business After Hours –  
Tri County Design Center 
737 South Point Blvd. 
5:30 – 7:30 P.M. 

17  Joint Business After 
Hours – Petaluma Young 
Professionals Network and 
Petaluma Health Care Center 
1425 N. McDowell Blvd. 
5:30 – 7:30 P.M. 

18  Government Affairs 
PACC Conference Room 
6 Petaluma Blvd. N., Suite A-2 
7:30 – 9:30 A.M. 

24  Business After Hours –  
Anytime Fitness 
2620 Lakeville Hwy. 
5:30 – 7:00 P.M. 

31  Business After Hours –  
AT&T Cellular World 
1371 N. McDowell Blvd. (in the 
Kohl’s Shopping Center, between 
Juice Shack and Bianchini’s) 
5:30 – 7:30 P.M. 

Looking Forward to August

 1 First Friday News @ Noon

 14 Business After Hours - Magid Stroud

 20 Women in Business Luncheon at Pongo’s Kitchen and Tap

 21 Ribbon Cutting/ Business After Hours - aftertec

To check our on line calendar click on Events on the bottom menu bar, 
www.petalumachamber.com. You can RSVP and pay there, too.

Calendar – July

http://www.petalumachamber.com
http://phealthcenter.org
http://hanselauto.com


• WALK-INS WELCOME •
707-773-CARE (2273)

Dr. George W. Wagner Jr., D.C. 
620 E. Washington # 206, Petaluma

Get Fast Relief for your Back and Neck Pain

http://fcbconnect.com
http://medleyglassworks.com
http://clarkrosen.com
http://midstateconstruction.com
http://moonware.net
http://roosterrun.com
http://bundesen.com
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